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Despite interest in non-dairy offerings, some consumers are not jumping on the bandwagon
One of the biggest hurdles with dairy-free beverages is matching the taste experience of dairy 
milk and perceived health benefits that dairy milk provides in consumers’ diets.1

US consumers are looking to add plant-based foods in their diets
Consumer interest in plant-based and changing opinions of dairy-based foods and beverages is driving 
growth for dairy alternatives. According to Mintel, 51 percent of US consumers surveyed said they 
purchase plant-based milks.1
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